cOMonizze

Monizze's
Brandbook I1

The guide to everything Monizze:
how we look, how we sound, and how we
show up consistently, across every format.
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Logotype

®
Our logo is the visual cornerstone of our brand identity. o O n I Z Ze

Our chosen colors, vibrant orange and sophisticated gray, create a

powerful visual balance. Orange evokes energy, creativity, and by U pcoop
enthusiasm, while gray conveys professionalism, stability, and

reliability — key attributes of the Monizze brand experience.

The Monizze logotype is visually balanced. Do not try to
reproduce it. Use the vector files available on brand.monizze.be
and give them to your partners and providers if necessary.
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Logotype

o
Exclusion zone
To maintain its integrity and impact, the logo must always be used

with its designated clear space and should never be altered or

distorted. This carefully crafted emblem serves as the primary Y U pcoop

visual representation of our brand across all platforms and media.
The logo will be predominantly used on official documents and
formal business communications.
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Logotype

Exclusion zone “Small logo”

To maintain its integrity and impact, the logo must always be used
with its designated clear space and should never be altered or
distorted. This carefully crafted emblem serves as the primary
visual representation of our brand across all platforms and media.

cOMonizze
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Logotype

Minimum size

To ensure brand legibility and impact, the Monizze logo has a
minimum display width of 150 pixels for digital platforms and
15mm for print applications.

Key guidelines:

» Maintain minimum 150px width (digital) (@) Monizze

or 15mm width (print) for all applications
* Preserve logo proportions when scaling
* Avoid pixelation or visual degradation
 Use vector formats for optimal rendering
« When minimum size is too restrictive, prefer
the full-color logo version

& LS
N 7

min. 150px or 15mm

Respecting these minimum size requirements guarantees our
brand's visual clarity and professional appearance across all media
and interfaces.
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Logotype

Logo placement

Our logo is our recognition. Like on our products, our logo should
be positioned on the right hand side of things. We use a simple
way of positioning it.

How big should it be, you ask? There is no exact formula for this
size. It depends on where, what and how the communication is

used. Please do not make it too tiny, since it won't be bold enough.

o Monizze

o Monizze

oo Monizze

o Monizze
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Logotype

Negative use

®
The Monizze logo can be used in its negative form to ensure
visibility and impact across various backgrounds and applications.

The Monizze logo has two official negative versions, designed for

use on our primary brand colors: by U pPCOoOop

+ White logo on orange background: This version creates a bold,
energetic impression. The vibrant orange background paired
with the crisp white logo emphasizes our brand's dynamic and
innovative nature.
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Logotype

Negative use R [
The Monizze logo can be used in its negative form to ensure *7*
visibility and impact across various backgrounds and applications. \ Dy

The Monizze logo has two official negative versions, designed for ’

use on our primary brand colors: by U pPCOoOop

» Orange & white logo on gray background: This alternative
offers a more subdued, professional look. The gray background
with the white logo conveys stability and reliability, ideal for
formal or corporate contexts.
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Logotype

Negative use

The Monizze logo can be used in its negative form to ensure
visibility and impact across various backgrounds and applications.

When placing the Monizze logo over photographic content, apply a
gradient overlay transitioning from anthracite at 100% opacity to
0% opacity behind the logo. This technique ensures optimal
legibility while preserving the visual impact of the underlying
image, maintaining our brand's professional appearance across all
photographic applications.

cOMonizze
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Monizi®

by Upcoop
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by Upcoop by Upcoop »

Logotype

Don'ts o °

r 4
Protecting the Monizze logo's visual integrity is crucial for o g Q M o n Izg‘, Q M o n Izzg
maintaining our brand identity. Any unauthorized modifications, by Upcoop . by Upcoop : by Upcoop .

such as distorting proportions, changing colors outside our
approved palette, or adding unauthorized effects, are strictly
forbidden. The logo must always maintain its original design,
typography, and color scheme across all digital and print materials,
ensuring a consistent and professional brand representation.

by Upcoop by Upcoop

oo Moniz?. S Monizzrg

The Monizze logotype is visually balanced. Do not try to
reproduce it. Use the vector files available on the intranet and
give them to your partners and providers if necessary.
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Logotype

Co-branding

When displaying the Monizze logo alongside partner logos, each
logo maintains its individual protection zone. All logos must be
separated by a minimum distance of 1.5 times the Monizze logo's
protection zone.

This 1.5x spacing standard based on the Monizze logo's protection
zone applies consistently across all co-branding applications,
ensuring visual clarity and maintaining our brand's spatial
standards in all partnership contexts.

oocoMonizze o

by Upcoop

O Monizze x

by Upcoop

Partner’s logo

Partner’s logo
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Monogram

When space is limited or standard logo placement proves
challenging, our 'Cacahuete’ serves as the perfect alternative brand
identifier. This compact sigle maintains our visual identity in
favicon, app icons, small digital spaces, or when precise logo
reproduction is constrained. The 'Cacahuete’ ensures immediate
brand recognition while preserving our design integrity across
diverse applications.

Old

New:

New:
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Mobile App

Beta version

For our Beta app version, we've developed an alternative icon that
subtly distinguishes our experimental platform while maintaining
core brand DNA. The icon preserves our signature 'Cacahuéte’ but
introduces a distinctive treatment signaling its developmental,
innovative nature. This approach ensures immediate brand
recognition while clearly communicating the app's beta status.

Update needed



Monizze'’s brandbook

Dealzz

The Dealzz logo represents our dedicated offers and discounts
platform, designed to enhance our users' purchasing power. This
distinctive sub-brand identity maintains visual harmony with the
Monizze ecosystem while establishing its own recognizable
presence. The logo should be applied consistently across the

platform and promotional materials to reinforce brand recognition.

The current Dealzz logo will undergo a visual refresh in the
coming months to better align with our evolving brand

B  guidelines and enhance its integration within the broader
Monizze ecosystem. This update will strengthen brand cohesion
while maintaining the platform's distinctive identity.

cOMonizze
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Dealzz

Exclusion zone

To maintain its integrity and impact, the logo must always be used
with its designated clear space and should never be altered or
distorted. This carefully crafted emblem serves as the primary
visual representation of our brand across all platforms and media.

cOMonizze
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Dealzz

Minimum size

To ensure brand legibility and impact, the Dealzz logo has a
minimum display width of 150 pixels for digital platforms and
15mm for print applications.

Key guidelines:

 Maintain minimum 150px width (digital) Dea IZZ%

or 15mm width (print) for all applications
* Preserve logo proportions when scaling
« Avoid pixelation or visual degradation
 Use vector formats for optimal rendering
« When minimum size is too restrictive, prefer
the full-color logo version

W

min. 150px or 1dSmm

Respecting these minimum size requirements guarantees our
brand's visual clarity and professional appearance across all media
and interfaces.



Monizze'’s brandbook

SO Monizze

Dead
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Dealzz

Negative use

The Dealzz logo can be used in its negative form to ensure visibility
and impact across various backgrounds and applications.

The Dealzz logo has two official negative versions, designed for
use on our primary brand colors:

1. White logo on orange background: This version creates a bold,
energetic impression. The vibrant orange background paired
with the crisp white logo emphasizes our brand's dynamic and
innovative nature.

. Orange & white logo on gray background: This alternative offers
a more subdued, professional look. The gray background with
the white logo conveys stability and reliability, ideal for formal
or corporate contexts.

Monizze
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Mila

The Mila logo represents our intelligent chatbot assistant,
designed to provide 24/7 support to both employers and
beneficiaries across our platform. This friendly and accessible sub-
brand maintains consistency with the Monizze visual identity while
establishing Mila as a trusted digital companion. The logo should
be used across all chatbot interfaces and support materials to
reinforce the personalized assistance experience.

The current Mila logo & icon will undergo a visual refresh in the

i coming months to better align with our evolving brand
guidelines and enhance its integration within the broader
Monizze ecosystem.

Mila

cOMonizze
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Colors

Our brand color system is built around a strategic hierarchy that
reflects each color's role and frequency of use within our visual
identity. Anthracite serves as our foundational color, providing the
largest surface areas and establishing our professional, reliable
character. Orange acts as our primary accent, delivering energy
and brand recognition in key touchpoints. Mint complements our
palette as a carefully selected accent color, adding freshness and
modernity to specific interface elements.

This proportional approach ensures visual balance while

maintaining our distinctive brand presence across all applications.

Anthracite
background

Anthracite pale
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Monizze Monizze Monizze
dark deep bold

Colors

L AAA 14.02 L AAA7.61
Main colors LC 99 LC 84 LC 93
Orange and Anthracite are the emblematic colors of our brand. £| AAA 13.91 ﬂ AAA 7.55
They reflect our unique personality, both warm and reliable. Used LC 98 LC 84
consistently across all our communication materials, these colors E AAA 13.3
instantly reinforce the recognition and memorability of our visual
. . LC 95
identity.
Our main color palette has been rigorously tested to ensure E AAA 10.28
optimal accessibility across all applications. Each color variation LC 79
provides sufficient contrast ratios that meet or exceed WCAG AA
standards, guaranteeing legibility for users with visual impairments
and color vision deficiencies. Monizze Monizze Monizze
The carefully calibrated tonal range from Monizze dark to light, |ight pale background

combined with our anthracite spectrum, creates flexible pairing
options that maintain readability while preserving our distinctive
brand identity. This accessibility-first approach ensures inclusive
design without compromising visual impact.

#FFD46D #FFF5d3 #FFFAEC
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Colors

Main colors

Orange and Anthracite are the emblematic colors of our brand.
They reflect our unique personality, both warm and reliable. Used
consistently across all our communication materials, these colors
instantly reinforce the recognition and memorability of our visual
identity.

Our main color palette has been rigorously tested to ensure
optimal accessibility across all applications. Each color variation
provides sufficient contrast ratios that meet or exceed WCAG AA
standards, guaranteeing legibility for users with visual impairments
and color vision deficiencies.

The carefully calibrated tonal range from Monizze dark to light,
combined with our anthracite spectrum, creates flexible pairing
options that maintain readability while preserving our distinctive
brand identity. This accessibility-first approach ensures inclusive
design without compromising visual impact.

Anthracite

#37403F

L] AAA 10.31
LC 94

L] AAA 95
LC 92

L AAA7.45
LC 87

Anthracite
pale

#FOF2F2

M AAA 95
LC 87

Ml AAA 6.59
LC 78

Anthracite
classic

#475957

L! AAA7.16
LC 85

L] AA6.59
LC 83

L/ AA5.17
LC 78

Anthracite
background

#FBFBFB

[ AAA 10.31
LC 92

Ml AAA7.16
LC 83

Anthracite
light

#D2D9D8

Ml AAA7.45
LC 72

M AA5.17
LC 63

White
background

#FEFEFE

M AAA 10.62
LC 94

Ml AAA7.37
LC 85
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Colors

Main colors

Orange and Anthracite are the emblematic colors of our brand.
They reflect our unique personality, both warm and reliable. Used
consistently across all our communication materials, these colors
instantly reinforce the recognition and memorability of our visual
identity.

Our main color palette has been rigorously tested to ensure
optimal accessibility across all applications. Each color variation
provides sufficient contrast ratios that meet or exceed WCAG AA
standards, guaranteeing legibility for users with visual impairments
and color vision deficiencies.

The carefully calibrated tonal range from Monizze dark to light,
combined with our anthracite spectrum, creates flexible pairing
options that maintain readability while preserving our distinctive
brand identity. This accessibility-first approach ensures inclusive
design without compromising visual impact.

#0056B3
AA 6.81

coMonizze

Pellentesque sagittis

vulputate nec
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Colors

Secondary colors - Fern

Fern extends our brand palette with a natural green that balances
the warmth of our signature orange. This secondary color brings
visual variety to our communications while maintaining the
cohesive, professional aesthetic of the Monizze brand.

The Fern spectrum ranges from soft background tints to deep,
grounded tones, offering flexibility across print and digital
applications. Used purposefully alongside our primary colors, Fern
adds depth and freshness without competing for attention.

All Fern variations have been selected to ensure optimal contrast
ratios that meet WCAG AA standards, guaranteeing legibility and
accessibility across all touchpoints.

Fern
background

#E6FCEb6

Ml AAA11.6
LC 93

* Fern

#73CB95

Ml AA 6.39
LC 58

Fern
dark

#083A39

L AAA12.12
LC 96

L! AAA11.6
LC 93
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Colors

Secondary colors - Flush

Flush introduces a vibrant pink-to-purple spectrum that
complements our primary palette with energy and modernity. This
secondary color brings a dynamic, expressive quality to our
communications while maintaining the distinctive Monizze brand
aesthetic.

The Flush range transitions from soft pink tints to rich, deep
purples, providing creative flexibility across campaigns and digital
applications. Used intentionally alongside our core colors, Flush
adds personality and visual impact without overshadowing our
primary brand elements.

All Flush variations have been selected to ensure optimal contrast
ratios that meet WCAG AA standards, guaranteeing legibility and
accessibility across all touchpoints.

Flush
background

#FDDBDF

(Ml AAA 13.13
LC 87

il AA 4.61
LC -

Flush
dark

#35083A

L/ AAA16.27
LC 101

L] AAA13.13
LC 87
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Colors

Secondary colors - Tide

Tide introduces a vibrant blue spectrum that complements our
primary palette with energy and modernity. This secondary color
brings a dynamic, expressive quality to our communications while
maintaining the distinctive Monizze brand aesthetic.

The Tide range transitions from soft blue tints to rich, deep blues,
providing creative flexibility across campaigns and digital
applications. Used intentionally alongside our core colors, Tide
adds personality and visual impact without overshadowing our
primary brand elements.

All Tide variations have been selected to ensure optimal contrast
ratios that meet WCAG AA standards, guaranteeing legibility and
accessibility across all touchpoints.

Tide
background

#CAF/FE

M AAA 15.36
LC 95

* Tide

#7ACEF5

@ AAA 10.08
LC 70

* Tide
dark

#1A0E43

L AAA17.09
LC 102

L AAA15.36
LC 95

L AAA 10.08
LC 70
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Colors

Ui colors

While orange and anthracite lead our brand identity, our interface
uses a focused set of functional colors: blue for information, green
for success, yellow for warnings, and red for errors.

These supporting colors are used sparingly and purposefully
across our digital platforms, ensuring clear communication while
maintaining our core brand aesthetic.

All Ul colors meet WCAG accessibility standards with optimal
contrast ratios, guaranteeing legibility for all users including those
with visual impairments.

Info
50

#F3F5FE
AAA 9.81
Success

50

#FOFDF4
AAA 10.19

Warning
50

#FEFCES
AAA 10.31

Error
50

#FEF2F2
AAA 9.75

Info
300

#C8DSFA

AAA 7.31

Success
300

#86EFAC
AAA 7.6
Warning
300
#FDEQ47

AAA 8.09

Error
300

#FCCACA
AAA 7.31

Info
500

#245AB2
AA 6.38

Warning
500

#F2B908
AA 5.95

Error
500

#CC2929
AA 5.18

Info
800

#183666

AAA 11.58

Success

800

#165930
AAA 8.07

Warning
800

#73420C
AAA 8.05

Error
800

#801616
AAA 9.94
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Backgrounds

Applying colors

For enhanced accessibility and readability, we employ subtle
variations of our brand colors: light orange and light gray serve as
background colors and strokes for design elements. These softer
tones create visual hierarchy and separation while maintaining
WCAG compliance standards. This thoughtful approach ensures
our interfaces remain clear and accessible for all users.

Only these color combinations are accepted. Any others will not
meet our accessibility or design standards.

Anthracite
pale
Anthracite
Anthracite
Anthracite light
classic
Anthracite White White
background background background
Anthracite Anthracite Anthracite
light light pale
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Backgrounds

Interactions

Our interface elements use subtle variations of light gray and
orange backgrounds with corresponding strokes to indicate
different states.

Default

White
background

Anthracite
pale

Hover

Anthracite
pale

Anthracite
light

Selected

Monizze
background

Monizze
light

Focus
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Info 50 Success 50

Backgrounds

Info 300 Success 300

Specefic fills

Our interface uses specific background and stroke color pairings to
communicate different states: light blue with blue strokes for
information, soft yellow with amber strokes for warnings, pale
green with green strokes for success, and light red with red strokes
for errors. These carefully selected combinations ensure both clear
visual feedback and optimal accessibility across all our digital
platforms.

Warning 50 Error 50

Warning 300 Error 300

Only these color combinations are accepted. Any others will not
meet our accessibility or design standards.
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Typography

Roboto Slab

The Roboto Slab typeface was chosen specifically for our headings
and titles to embody the visual identity of our technology brand.
This refined and approachable slab serif typography allows us to
convey our values of reliability, accessibility, and innovation
through impactful headlines. Its clean geometric forms and subtle
serifs give Roboto Slab a contemporary and trustworthy character,
perfectly in line with our positioning as a forward-thinking
technology company.

Its meticulously crafted design and exceptional on-screen
rendering make Roboto Slab a strategic choice for title
applications across our digital-first platforms. It ensures excellent
readability and hierarchy while maintaining warmth and personality
in our headings. Moreover, the comprehensive range of weights
available offers multiple creative possibilities for different title
levels while preserving strong visual cohesion and maintaining our
accessible design principles.

The quick
brown fox
jumps over
the lazy dog.
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Typography T h c q U | C k

Roboto

The sans-serif Roboto typeface has been selected to ensure

perfect readability of our body text and secondary titles across all
our communication materials.

Designed specifically for digital displays, Roboto benefits from a
wide range of weights and excellent clarity at all sizes, even on
small mobile devices. Its clean and geometric design ensures

O
impeccable rendering both on-screen and in print.
Elegant and functional, this unbracketed typeface embodies the
values of simplicity, modernity, and accessibility that guide our

technology brand. Its timeless style and great neutrality allow for
seamless integration with our visual identity.

The consistent pairing of Roboto Slab for large headlines and
Roboto for body copy creates a subtle yet striking visual contrast,
facilitating the hierarchy of information.
®
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Typography

Dont's

Typography plays a critical role in our brand expression. Full
capitalization and italicization are strictly prohibited across all our
communications. These text treatments compromise our brand's
clean, modern aesthetic and readability. Always use our approved
fonts in their standard weight and case, preserving the
professional and approachable character of the Monizze brand.

No.itgiics
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cOMonizze

These guidelines cover the essentials, but no document anticipates every
situation. New format, creative idea that bends the rules? We want to hear
about it. brand@monizze.be is your direct line to the brand team.

What's next

We are already working on what comes after. The next edition will go deeper
and wider: motion principles, product and Ul guidelines, illustration systems,
photography direction, editorial frameworks, and detailed rules for every
channel we show up on.

The goal is a living reference that covers every format a designer, writer, or
partner might touch. Until then, these pages are the source of truth. If
something is missing and you need an answer now, that is exactly what
brand@monizze.be is for.

Thanks for taking the time to build with us. Every project that respects these
guidelines makes Monizze clearer, more consistent. That matters.



